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Market studies have become a critical instrument in modern competition policy, enabling authorities to move 
beyond reactive enforcement by proactively identifying market failures, structural barriers, and potential signs 
of anti-competitive conduct. In the Arab region, the relevance of market studies is increasing, particularly as 
economies grow more complex and interconnected. These studies offer a data-driven basis for regulatory 
reform, sector-specific interventions, and effective competition advocacy. Nonetheless, the capacity of 
Arab competition authorities to undertake such studies remains uneven, with many institutions facing legal, 
technical, and institutional challenges that constrain their effectiveness.

This session will explore the strategic use of market studies as a proactive tool to enhance competition law 
enforcement and inform policy development across the Arab region. It will present practical methodologies 
for analyzing market dynamics, identifying market concentration, and detecting anti-competitive practices. 
Additionally, the session will address key institutional and technical barriers that authorities encounter and will 
draw on both international and regional experiences to highlight best practices. Discussions will focus on how 
Arab competition authorities can enhance the design, implementation, and impact of market studies within 
their respective jurisdictions.

Note: The duration of this session will be 120 minutes; each panelist will speak for 10 minutes, followed by 
interventions from Member States and a Q&A session.

Topics of discussion
⃝	⃝	 The role of market studies in supporting competition enforcement and policy formulation.

⃝	⃝	 Tools and methodologies for assessing market structure, concentration, and anti-competitive behavior.

⃝	⃝	 Institutional and technical challenges faced by Arab competition authorities, including data limitations and 
capacity constraints.

⃝	⃝	 International and regional best practices in planning, executing, and following up on market studies.

⃝	⃝	 The role of digital technologies – such as artificial intelligence and big data – in advancing market analysis 
and early detection of risks.
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